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“ Guide to Finding Local Foods”




Presentation Outline

 Benefits of Local Foods




First, A Public Service Announcement
*A “LOCAVORE” ALERT *

 Have you experimented this year with exotic
foods with bold flavors that are grown close to
home -- like currant, yukon gold potato, blood
orange, fresh ginger, and grains such as wild
rice, amaranth, and blue corn?




re You Scratching Your Head
sking, "What exactly is a
ocavore and could | be one?"




“"Locavore”

» was designated the 2007 word of the year
by the New Oxford American Dictionary

* if applicable, feel free to start using it to
describe yourself . . .




“How Do You Define Local Foods?”

* Foods from your local foodshed or food
system

Primer on Community Food System, http://foodsys.cce.cornell.edu/primer.html

» Within a day's leisurely drive of our

homes
Joan Dye Gussow. 2006. This Organic Life.




“How Do You Define Local Foods?”




“How Do You Define Local Foods?”

» \WWhat about the following criteria used to
promote local economies?:

— |labor force (e.g., farm workers from local
communities)




Why Buy Local Foods?

« STRENGTHEN YOUR LOCAL ECONOMY

« SAFEGUARD YOUR FAMILY'S HEALTH




Why Buy Local Foods?

« SUPPORT AMERICA'S RURAL COMMUNITIES




Can We Have Local Foods?

— Variety

— Seasonality




Local Food Variety & Abundance
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Local Food
Seasonality

AVOCADOS
BLUEBERRIES
CABBAGE
CANTALOUPE
CARAMBOLA
CARROTS
CAULIFLOWER
CELERY
CHINESE CABBAGE
CUCUMBERS
EGGPLANT
GRAPEFRUIT
GREEN BEANS
GREEN PEPPERS
LETTUCE
MANGOES
ORANGES
RADISHES
SQUASH
STRAWBERRIES
SWEET CORN
TANGERINES
TOMATOES
WATERMELON
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Do We Already Have
Local Foods?

—Local availability




Sarasota County Food System
Informal Survey Results of Local Chain Grocery

Fruit Platter Survey LOCATION OF ORIGIN

CULTIVAR LOCAL FL

Watermelon

Honeydew Costa Rica

Cantelope

Strawberry

Blueberries

Melon  |Honeydew | | | | costaRica |
oo fcamoiope | | | ea |
Grapes  oeen [ | [ea| |
stwbory | | | lea|
Wango | | | | | Meico |




Food System Facts




What is a Local Food System?




The Current Food System

C 7 >

System Is Not A Closed
Loop or Locally Based!

T




The Current Food System

— Carbon Footprint

* No! See the data in following slide




Statistics of Average U.S. Food
Carbon Footprint Per Household

Greenhouse Gases from Food

« Sources

\ transportation - 11%

\/ [ Red meat
[0 Dairy products
_ _ Cereals/carbs
\ final delivery from producer B Fruitvegstbles
to retall L 4% O Chicken/fish/eggs
e [] Other
[ Beverages
[0 Oils/sweets/condiments




Statistics of Average U.S. Food
Carbon Footprint Per Household

— Are “food miles” the greatest factor?

 Purchasing local foods is only a partial solution.

* How the food is produced!

« What’s the best solution?

— Choose food categories with reduced total footprints.




Food Carbon Footprint
Analysis: Cheese Example

Factories manufacturing fertilizer use a fuel-intensive process that emits CO2

Corn, used for feeding cows, is harvested, processed, trucked and stored, all of
which use CO2-emitting equipment

Refrigeration, production and packaging of cheese use CO2-emitting equipment

At the supermarket, the cheese is displayed in CO2-emitting containers

Cheese that is thrown out gets to a landfill which generates methane and CO2




Food Carbon Footprint Analysis
Cheeseburger Example

» Annual greenhouse gas emissions from
the production and consumption of
cheeseburgers 1s estimated as the amount
emitted by 6.5 million to 19.6 million
SUVs. Today 16 million SUVs are on US

roads.

Carbon Facts

Product Size 1 Cheessburger (120g)

Amaurt Per Servi
Fams 4] [
Kingrams Coo 243 Bilograms CHy 123
Total C: Sources 243
ransportahio
Fossil Fusl (Diesed) 17
Fossil Fuel (Gasoline) 5

Electnzity Prodisction

Fassil Fuel (Natural Gas)
Fossil Fuel (Coal}

Cther

Tolal G; Non-Energy Sources 2840gr0sc
Enteric Fermentation  §1.00 (1854g0058
Wanurg 25 80 ji5dg C0sE)
riner E.Eg 120 CTE)

Carbon/Product Ratia 237

Localism Rating
Sustainable Production Rating O+

overall carbon code; o onoe




Sustainable Local Food System

The Solutions:
Close the Loop &
Sustainable Ag




Local Food System Facts




How Do You Define a
Sustainable Food System?

» Equitably balancing concerns of
— environmental soundness
— social equity
— economic viabllity




Sustainable Agriculture

 Enhance environmental quality and the
natural resource base

» Sustain the economic viability of farm
operations




How Do We Make Finding
Locally Grown Food Easier?

v Voice your consumer demand &
support of local food sources




Where to Find Sarasota Local Foods

| \BUY FRESH™'

FBUYLOCAL'

Sarasota Farms . "
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Meet Bill Pischer -local
Sarasota County Organic Farmer
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Meet Antonio Fiorelli — local
Manatee County Vitner Farmer

Florida's Finest Wines
Fresh Grapes in Season




http://sarasota.extension.u
- rtlcomarden.sh
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Volunteer at Sarasota County
School Garden Proje




Start A Backyard
Vegetable/Fruit Garden




Where Do | Learn Gardening?

_ _ Grow your own food!
» See Video Series flyer

« Master Gardener
Program

_LEARNHOWBY WATCHING ~ BENEFITS OF GROWING
HEALTHY SARASOTA” your owN FOOD:
TUESDAY & THURSDAY, 8 AM.
SATURDAY & SUNDAY, 10 AM.
CH. 19,32, 34

FRESENTED BY * Reduce fuel transporiotion costs

ACCESS SARASOTA TELEVISION
SARASOTA COUNTY EXTENSION
SARASOTA COUNTY HEALTH DEPT. « Connec with your environment

*  Great family adivity

*  Save money

#+ [Eat fresh and healthy

#*  Grow in yards or containers

* s fun!

ota County




Use Your Backyard Gardening Skills
for Your Community Needs
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Where Else to Look for
Local Foods in the Area?

— Derek’s Culinary Casual

e Location: 514 Central Ave.
Sarasota, FL

e Contact Info: 941/366-6565




Where Else to Look for
Local Foods in the Area?

M A R K _E T 3 _.
1| o
HaTURAL & GREANIE PREDLETS & | _—




Where Else to Look for
Local Foods in the Area?

©v

— Slow Food Greater Sarasota Chapter Slow Food'

» Sarasota Co Extension Website
— http://sarasota.extension.ufl.edu/ m




How Do We Make Finding
Locally Grown Food Easier?

v' Ag Economic Analysis

v Market Research




Sarasota County Ag Economic Analysis
“Growth Potential for Local Agriculture”

Consumed Food Total Value

Total Market Value of Sarasota Agriculture




Local Economy Multiplier Benefits
Example Analysis




Market Research Example:
Consumer Study for Increasing
Local Foods Purchasing

— acceptance of the idea (symbolic acceptance)®

 Lower price-consciousness and lower incomes
seem to lead to an increased tendency to buy local
foods.




Market Research: Consumers
and Local Foods Purchasing

— A higher educational level and knowing a farmer
are significant to the orientation of someone
purchasing local foods

— Source local foods in low to medium priced,
quick-service establishments




How Do We Make Finding
Locally Grown Food Easier?

v'Food Policy Development




Local Food Policy

— Sarasota Agriculture Policy Council (SAPC)
* Provides broad community food system representation

 Originator of recommendations for 2006 agriculture
policies

« Currently formulating recommendations for their
Implementation




Community Food System
Assessment

What's Cooking
in Your Food System?

e T AN  Examines a broad range of food
Issues and links to community
goals

* Planned & systematic process

v —yle e v e e e ] L e S
e 8 ey ] I s, el S e Pl

 Focuses on a geographically defined place

« Emphasizes collab




Community Food System
Assessment

Program development for addressing
needs

Public awareness and visibility of issues

Develops networks and coalitions

Capacity building of participants




Local Food Policy Opportunities

— County policy incentives to promote

local, organic foods & farming based on:
» property tax rebates (5 years)
 local foods purchasing policy

* Implement similar incentives for locally
grown & organic foods in Sarasota County?

| \BUY FRESH™
BUY LOCAL *




One Vision of a Local Food System
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Local Food System: Design
Example of Integrated Production

EMAmTCODE 0 TEBHLETS FOOD PRODUCTION
Al Faly

FOOD PRODUCTION

IWEA D fpd Farater "5 e S pe & e o e T el Vi ipae T
EEEREEE]
Farm

Agricultural Plots
Vegetable Gardens
Urban Farm

Community Gardens

Extengnie
G reen R o GfS semi-Intensive

Intensive

Vertical Farm
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Jamme Comrea and Associates
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More Rural More Urba‘n
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More Urban

More Rural




More Urban
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COMMUNITY GARDENS
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More Rural



GREEN ROOFS
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More Rural More Urban




VERTICAL FARMS
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More Rural More Urban




Summary

« Multiple Benefits of Local Foods

* Local Food Policy and System Assessment
Opportunities




Food For Thought

« “Eating is a political act...”
— Alice Waters




